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BACARDI COCKTAIL 
Trends Report

01. GIN & TONIC | 28%

02. MOJITO | 27%

03. MARGARITA | 20%

04. BLOODY MARY | 20%

05. WHISKY AND COKE | 19%

06. PIÑA COLADA | 19%

07. DAIQUIRI | 18%

08. RUM AND COKE | 17%

11. SPRITZ | 15%

12. MARTINI | 14%

13. IRISH COFFEE | 14%

14. VODKA SODA | 14%

15. COSMOPOLITAN | 14%

16. ESPRESSO MARTINI | 13%

17. CAIPIRINHA | 12%

18. TEQUILA SUNRISE | 11%

09. GIN LEMONADE | 17%

10. VODKA LEMONADE | 15%

19. WHISKEY HIGHBALL | 10%

20. TEQUILA SODA | 10%
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TOP FLAVORS GROWING IN POPULARITY 

TOP INGREDIENTS BARTENDERS 
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Want to Experiment With 

E N J OY  S M O K Y,  W O O D Y  A N D  S P I C E D 
F L AV O R I N G S  I N  A G E D  D R I N K S  ( U. S .  & S PA I N )
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74%
O F  R E S P O N D E N T S  A R E  L O O K I N G  TO  E N J O Y 
M O R E  S U N D O W N E R  C O C K TA I L S  O V E R  T H E 
N E X T  Y E A R .  ( S O U T H  A F R I C A  A N D  I N D I A )
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INTEND TO CONSUME MORE COCKTAILS MADE WITH NATURAL INGREDIENTS
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TOP SUSTAINABILITYThemes
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TECH-ENHANCED

8 IN 10
Y O U N G E R  R E S P O N D E N T S  
W I L L  E X P L O R E  
A I - R E C O M M E N D E D  D R I N K S 
(U.S., GERMANY, SINGAPORE, SPAIN AND SOUTH AFRICA).

H O W E V E R ,  A P P R O X  6 0 % 
W O U L D  M I S S  H U M A N 
T O U C H  A N D  C O N N E C T I O N 
O F  C O C K T A I L - O R D E R I N G 
(U.S., UK, GERMANY, FRANCE).
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 Tastes

S P E C I F I C  S T A T I S T I C S  A N D  E X A M P L E S  A R E  R E F E R E N C E D  A N D  W E B  L I N K E D 
T H R O U G H O U T  T H E  C O M P L E T E  B A C A R D I  C O C K T A I L  T R E N D S  R E P O R T . 
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B A C A R D I ,  T H E  B A T  D E V I C E  &  O T H E R  M A R K S  R E L A T E D  T O  P R O D U C T S  I N  T H I S  D O C U M E N T  A R E 
T R A D E M A R K S  O F  B A C A R D I  &  C O M P A N Y  L I M I T E D  O R  O F  O T H E R  S U B S I D I A R I E S  O F  B A C A R D I  L I M I T E D
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